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London is briefly the capital of thegaming and amusement worlds at the
end of January, as all sectors of the industry
amass for the ICE Totally Gaming and EAG
expos – the latter of which we preview in
detail this issue.
But the real capital may increasingly be

somewhere like Macau, or Guangzhou, as our
Asian report this month makes clear. Not
only is the scale of the Asian, and particularly Chinese and
Taiwanese, business in gaming devices gargantuan; a new
report also reveals that the majority of top-ten gaming
companies (measured by market cap) hail from the Far East.
Is this, as it would be in many industries, bad news for

British firms and their European and American counterparts?
No; certainly not to the extent that gloom-and-doom folk
economics might suggest.
For suppliers, there is indeed a challenge from Asian

exports, although it’s notable that the only manufacturer in
that top-ten list is a Nevada company. It’s also worth
remembering that game content doesn’t always export well,
and that regulatory requirements are vastly different around
the globe. There will still be demand for European- and
American-made games and supporting technology for quite
a while.
For operators, meanwhile, the challenge is negligible –

tourist-oriented casinos could feel a little impact (though I
don’t anticipate Joe Blow from Peoria vacationing in Macau
any time soon), but more casual forms of gaming and
amusements are not really vulnerable to regional competition
at all. Asia’s gaming boom can be an inspiration, rather than
a threat.

Barnaby Page, editor

Asian inspiration

Digital Centre is a multinational company
founded in 1997 which focuses on
manufacturing first class photo booths at
the most affordable prices.

With its own factory and offices both in
Europe and America, it exports to 45
different countries around the world and
manages an important network of
authorized dealers in almost every country
in the world.
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JCM’s family of award-winning products are 
GLOBALLY PROVEN and INTERNATIONALLY TRUSTED.

5-7 March
Panyu Startoon E-Game Expo (SEM)
Venue: Guangzhou, China
Website: sem.chnam.com
Email: peterlee86@163.com

6-7 March
Annual Irish Gaming, Amusement and Casino Show
Venue: Dublin, Ireland
Website: www.gambetnews.com
Email: susan@coin-opnews.eu

9-11 March
China Guangzhou International Game & Amusement
Exhibition (CIAE)
Venue: Guangzhou, China
Website: www.chinaamusement.com
Email: info1@grandeurhk.com

13-16 March
Enada
Venue: Rimini, Italy
Website: en.enada.it
Email: infovisitatori@riminifiera.it

14-16 March
Amusement Expo
Venue: Las Vegas, U.S.
Website: www.amusementexpo.org
Email: bjjaeger@wtglasgow.com

21-23 March
FER-Interazar
Venue: Madrid, Spain
Website: www.grupointerazar.com
Email: info@grupointerazar.com

17-19 April
DEAL – Dubai Entertainment, Amusement &
Leisure Show
Venue: Dubai, UAE
Website: www.themeparksdubai.com
Email: jacob@iec.ae

26 April
Digital Out-of-Home Entertainment Network
Association (DNA) Conference
Venue: Los Angeles, U.S.
Website: www.thestingerreport.com/dna.php
Email: kwp@thestingerreport.com

10-12 May
GTI Asia Taipei Expo
Venue: Taipei, Taiwan
Website: www.gtiexpo.com.tw
Email: gametime@taiwanslot.com.tw

16-17 May
Latin American Gaming Exhibition (ELA)
Venue: Mexico City, Mexico
Website: www.expoazar.com
Email: contacto@expoazar.com

22-24 May
G2E Asia
Venue: Macau
Website: www.g2easia.com
Email: yolinda.wong@reedexpo.com.hk

6-8 June
Asian Attractions Expo
Venue: Hong Kong
Website: www.iaapa.org/expos
Email: jparsons@iaapa.org

11-13 June
Gaming Technology Summit
Venue: Henderson, Nevada, U.S.
Website: www.gametechsummit.com
Email: guzzardej@bnpmedia.com

9-11 October
Euro Attractions Show
Venue: Berlin, Germany
Website: www.iaapa.org/expos
Email: jparsons@iaapa.org

15 October
Eastern European Gaming Summit
Venue: Sofia, Bulgaria
Website: www.eegamingsummit.com
Email: info@eegamingsummit.com

16-18 October
Balkan Entertainment and Gaming Expo (BEGE)
Venue: Sofia, Bulgaria
Website: www.balkangamingexpo.com
Email: info@balkangamingexpo.com
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Events and exhibitions

Not listed?
Add your event to our calendar:

just email euroslot@barnabypage.com

with the details and we’ll try to fit it in.

There’s no charge.

14-16 March
China Attractions Expo
Venue: Beijing, China
Website: www.caapa.org
Email: caapa@163.com

22-24 May
GEB
Venue: Belgrade, Serbia
Website: www.see-geb.com
Email: office@see-geb.com
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Be BETTER, SMARTER and FASTER today.
Call JCM at +49-211-5306-4550 or visit jcmglobal.com

JCM can help you ERASE PROBLEMS and CREATE SOLUTIONS.

Britain’s pubcos continue to invest in entertainment and self-service technology
as the licensed trade strives to counter the effects of the economic downturn,

which has seen thousands of pubs close.
Gamestec has signed a new two-year agreement with Punch Taverns, which has

more than 5000 sites across the country, to supply its TabBoxx social lottery
vending product and its iPub digital gaming platform. Continuing an arrangement
already in place, it signals the pub firm’s determination to maximise income from
gaming and amusements.
Said Julie Clamp, machine development manager at Punch: “We are constantly

working at how we can improve our licensees’ business, and we provide as much
information as we can to help them manage their machine income and release the
full potential machines can deliver. We also push our supplying partners to develop
exciting new content and fresh products.
“Evolution of pay-to-play products is critical to a successful future and while we

have to ensure today is being taken care of, we also have to seize what are the
opportunities of tomorrow.”
Independent operator IOA Group has also renewed a contract with Punch,

covering Category C AWPs, SWPs, pool and ancillary equipment. Said national sales
executive Ken Mullarkey: “Our relationship with Punch dates back over ten years.
During that period we have established a close working relationship at all levels of
the operation and have ensured that all of our people understand and embrace the
dynamics of the Punch business. This has enabled us to work very closely with the
client to achieve the common goal of driving machine income for Punch licensees
and Punch.
“Key initiatives such as note payout, the deployment of SWP tournaments and

refill projects as well as intensive work on collection and service procedures have
certainly reaped rewards. Our most recent initiative of targeting houses currently
without AWPs has produced significant additional income.”
Meanwhile, ATM firm InfoCash has won a five-year contract to supply cash

machines to the managed estate of Marston’s, which operates around 2100
locations.
Said James Coxon, group machines and compliance manager at the pubco: “The

new ATMs will be a mix of free-to-use and pay-to-use and
will feature super-fast processing to give transaction

times of around 30 seconds – the same as
high street banks. The large colour display
screens give us another route to engage
with consumers and the opportunity for
creative promotions on-screen.”

Anew application on
Facebook allows

consumers to bet virtual
money on real sporting
events.
“I saw an opportunity to

provide a betting experience
to the millions of sporting
fans in jurisdictions where
conventional sports betting
is illegal or unavailable,” said
Socialitize CEO Adriaan
Brink, whose firm produced
the 2Bet2 application.
“We have tried to remain

true to the style and form of
more normal sportsbooks while at the same time adding these great
social hooks. While we may not achieve the level of monetisation as the
large bookmakers, we are well positioned to achieve far greater levels of
player participation.”
Players bet, either against one another or against the house, on

worldwide sporting fixtures using virtual currency. A small amount is
issued to them free when they sign up, and they can buy more online for
real money in transactions of $5 upward – but the virtual currency is not
redeemable back into their bank accounts. This provides Socialitize with
its revenue stream.
The calculation of betting odds is modelled on Las Vegas

sportsbooks, and reflects the odds being offered in real life, with
continuous updates.
Sports include European and American football, basketball, hockey,

baseball, rugby union and league, cricket, tennis and golf.
A real-time feed also allows players to comment on each other’s bets.
“Users love the social betting hooks within the game,” added Brink.

“By showing players their friends’ bets and allowing them to taunt or
respect these bets we achieve a level of social interaction far higher than
one sees in many other Facebook games. This together with the
Challenge-a-Friend functionality really brings home the difference
between 2Bet2 and other betting games.”

Pub groups place their orders Making virtual bets pay
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EAG EUROPEAN
AMUSEMENT &
GAMING EXPO 24-26 January, ExCel, London

Surexpo is the
only amusement

and vending show in
Poland and the most
important event of
this kind in central
and eastern Europe,
with more than ten
years of tradition.
Surexpo gathers
exhibitors from
different parts of the
world presenting a
wide range of
products from
amusement and
edutainment devices
to vending machines.

Innovative Leisure
Interactive family attractions specialist Innovative Leisure, based inLeicester, will be displaying a fully operational DigiWall attraction
at EAG while also promoting its complete range of interactive family
attractions.
Included among these are climbing walls and towers; DigiWall, a

computer-controlled climbing wall attraction; The Rock, a motorised
climbing simulator; the Water Wars water balloon game, available
with the optional Depth Charge feature; a recently introduced range
of major High Ropes courses; and a brand new Mobile Zip Wire.
At EAG 2012, DigiWall will form the focus of the company’s

display. The indoor attraction is particularly suited to soft-play
centres, family entertainment centres and bowling alleys, where it is
operated on an inclusive basis.
DigiWall is best described as a series of computer games played

through the interface of a climbing wall. The attraction consists of
several different sections, each one featuring 24 grips for hands and
feet, which in turn feature a sensor and light which are linked to a
computer. A surround sound system is another feature and a variety
of games with different levels can be played by users as they climb
over the wall.

SurexpoElectrodiver

Electrodiver was founded in November of 1984by Fernando Santos and his wife Maria do Céu
Santos. The firm is a leader in the manufacture of
kiddie rides in the Portuguese and international
market.
Besides the manufacturing of kiddie rides, it also

makes large statues in fibreglass.
In 2009 it was given an award in Spain as the

best foreign company in the sector.
This year, Electrodiver is exhibiting for the third

occasion in London. It will be the first time that it
has experienced EAG; in earlier years the company
had much success in ATEI.
Electrodiver brings to EAG its very small models,

known worldwide, as well as its famous Circular
Trolley. Every year it creates two or three new
models.
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E-Service
The team from the highly specialised technical service company E-

Service, which provides UK gaming, amusement and vending
operators with efficient and cost-effective spare parts, electronic repairs
and support, will take to their stand at EAG to highlight their new
completely user-friendly Website and other new areas of their successful
business. The company once again increased in size throughout 2011 and
now employs more than 40 staff.
Their new Website allows all customers to register online to benefit

from additional services such as viewing previous orders and account
status, as well as a quick-order facility. Users can also view regularly
changing special offers on commonly-used spares, such as wedge bulbs,
euroleads and cleaning material. They can also read all current news
stories as well as accessing downloadable technical bulletins.
Also at EAG, E-Service will be launching an all-new 2012 catalogue. The

easy-to-browse brochure is twice the size of the previous version and
offers a wide variety of spares and components, including a selection of
LED lighting equipment, coin/note counters, pool equipment and
Hainsworth pool cloth, along with other general spare parts.
At the expo, a wide variety of spares and components will be on

display, including the popular 26-inch and 42-inch monitor replacement
kits, 3M touchscreens and the range of Ambersil cleaning products, as
well as a range of refurbished equipment.
E-Service will also be highlighting an expanded range of repairs which

now includes Astra and Barcrest PC equipment and Microcoin QL coin
mechanisms, all of which come with a 90-day warranty and the latest
firmware installed.

3DMe UK has made 3D printing easy, practical, and affordable simply using a standardprinter, inkjet or dye-sublimation. There is no need for special glasses, viewers or
display units to view the captured 3D image.
All that is required is the latest pioneering dual-lens 3D camera offering in the market

today. Once the photo is taken, it is processed, printed, and framed in a couple of minutes
on the spot using 3DMe’s proprietary software which allows for changes in 3D geometry of
given stereoscopic data.
It can be used to produce anything from standard photo sizes to photo-novelty items

such as 3D key chains, fridge magnets, luggage
tags, rulers and
pocket-sized frames,
and includes
software features for
sending out 3D
images to email
and/or Facebook
accounts or mobile
phones.
The world’s first
3DMe is here in
the UK and will
revolutionise the
novelty souvenir
business.

3DMe

The content of this feature was supplied by the companies concerned and does
not necessarily represent the opinion of Euroslot.

Innovative Technology
Innovative Technology, exhibiting at both EAG and theconcurrent ICE event, will unveil an exciting new programme –
Smart Data.
Created in response to the industry requirement to overcome

the difficultly of sourcing notes, Smart Data allows end users to
manage, create or customise their own currency data set files.
Using Smart Data customers can add a new-issue note to their
existing data set file or easily eliminate a fake note by adding it to
the data set themselves.
Said marketing executive Dayna Patterson: “It is a really

exciting, straightforward process that gives customers the tools
to customise their own data set files. The process is simple and
will allows false notes, new-issue notes and notes with differing
wear patterns to be quickly incorporated into currency data set
files.”
Innovative Technology went into business in 1992 with the

invention of the NV1 bank note validator, which was designed to
bring affordable note validation to the AWP industry. This
philosophy of affordable validation remains as the company
philosophy today and is reflected in the
latest product, the NV11 validator and
note float.
Interest in this product since its launch

last year has been high,
particularly across Spain and
the UK, where some key
operators have now
implemented the NV11 into
their machines, helping to
alleviate the problem of coin
starvation and keep machines
operational.
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Electrocoin
Real Puncher is back! EAG 2012

sees the official launch of Real
Puncher 2. The famous interactive
punching game returns with many
added features as well as stage play,
starting with Bank Robber, and
continuing through Trailer, Dinosaur,
Kraken and ultimately Meteor.
The game has a single-play option, as

well as two-, three- or four-player Battle
Mode. Operators have a ticket payout

option and can adjust difficulty settings.
Meanwhile, direct from its world debut at

IAAPA – where it was awarded the Silver Medal
for best game – comes Power Truck from Wahlap.
This game, exclusive to Electrocoin, is the result

of a tie-up between two companies, one on
software and the other on hardware. Wahlap has
developed the striking new cabinet, while
Taiwanese developer IGS created the game. It
features four-player networked competition, and
an impressive cabinet with large shifter,

oversized wheel, and vibrating seat. The
players select vehicles and tracks, giving
an endless combination of setups, as
well as different race modes.
Also new from Electrocoin is Rainbow

Wheel, a unique ticket redemption game
where players drop coins into a spiralling
vortex, from where they fall onto a
spinning wheel. The coin is then spun
off the game bed into a ticket value slot.
Expectation and excitement build

as players watch their coins tease
their way down the vortex before
dropping. Exclusive to Electrocoin,
Rainbow Wheel will receive its
European
debut at EAG.

JNC Sales
JNC will be showing Kiddie Sub, an enclosedride with fully interactive video screen, and
full motion up/down and forward/backward.
Control the sub with the control panel; use the
attack button on the panel to shoot targets
above and below the sea, increasing your score
each time you hit a target.
Also on display will be Pong Pong, a ticket

redemption game based on the hugely popular
Super Breakout theme and suitable for all
locations. Move the joystick left or right to hit
the bricks and also catch the falling coloured
balls to progress within the game.

Suzo-Happ will have on show a range of amusement and gaming products with many new
items, including two brand-new products that will not be unveiled until EAG.

On the stand you will find high-quality change machines, ticketing, and cash handling and
recycling products from SHG, Gewete and Futurelogic, as well as coin and note handling product
from Innovative Technology and Crane Payment Solutions.
Central to the stand as always will be the range of billiard cloth from WSP Textiles and

accompanying accessories from Aramith, Triangle and Elkmaster. Also on show will be the
exciting range of STC products including the new Flow hopper, an illuminated handle mechanism,
a brand new button range and the innovative Card Flip Unit.
New for 2012 is a full range of controllable easy-to-fit LED lighting, allowing you to revitalise

old products and save fortunes in running costs. Continuing the LED theme, Suzo-Happ will also
be showing a range of cost-saving energy-efficient products to breathe life into your sites again.
As always, there will also be the range of SHG top-box products including contra-rotating

discs, diffused lighting, LCDs and even touchscreens.
Suzo-Happ Group was formed in January 2005 as the result of the merger of Suzo

International and Happ Controls. Suzo-Happ Group has nearly 400 employees in 12 locations
serving customers in over 70 countries.

Suzo-Happ
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Sound Leisure and Soundnet

ToyVend
ToyVend is the UK’s longest-established supplier of quality sweet

and novelty vending machines. It is the UK distributor for Beaver
vending machines, known throughout the world for their build quality.
As the official UK distributor for Bandai and Cool Things, ToyVend

can offer licensed vending novelties which include items such as Ben
10, Carebears, Clone Wars, Hello Kitty, Hot Wheels Power Rangers,
Smurfs, The Flintstones and many more.

As a one-stop shop for all your bulk vending requirements, the firm
stocks the UK’s largest range of capsuled novelties (26-100mm),
bouncy balls, bubblegum and bulk sweets. It also operates machines
nationwide and offers free, no-obligation site surveys.
ToyVend is a subsidiary of the Charlier-Brabo Group vending

department, which has delivered services and products to the bulk
vending industry throughout Europe for more than 50 years.

Sound Leisure and Soundnet are anticipating a fantastic EAG show this
month, with a range of products and services designed to suit every budget

and location.
The groundbreaking VenueHub digital jukebox was launched at last year’s EAG

and the influence of its success is evident in the companies’ thinking for pay-per-
play music this year.
Said Sound Leisure managing director Chris Black: “VenueHub has performed

incredibly over the festive season, which reflects our commitment to the platform
and its development. The response to VHub throughout the year has been
fantastic, so the team are really excited about the new features and applications
being unveiled at the show.”
Among the new developments will be the VHub AV platform, featuring more

than 7000 top music videos and 7m audio tracks when connected to Soundnet’s
Unlimited server. In addition, this machine is the first to benefit from composite
and HDMI outputs, aligning it with current display technologies.
Just like the VHub P32 audio jukebox launched in autumn 2011, the P32 AV

features a 32-inch portrait screen and gesture controls, and provides supports for
SL’s optional contactless payment solution.
Black added: “We’re confident this year’s show will again prove Sound Leisure

remain the key innovators in the jukebox sector. From entry level to the top end,
we continue to cover all the bases with market-leading quality, software, reliability
and value.”
For the entry-

level market,
Sound Leisure
has extended its
production of the
popular Starburst,
at just £1395. The
company will also
be launching a
new midrange
machine called
Soundwave,
featuring a 19-
inch touchscreen.
Both products will
be available with
an improved
music package
from Soundnet
offering 20,000
tracks rather than
10,000.
A new premier

product, The
Pulse, will also be

launched to replace Sound Leisure’s top-selling jukebox. Featuring a sleek solid
metal cabinet and modern design, the product is based on an updated version of
the Milestones in Music platform, also on view for the first time at this year’s
EAG.
Milestones set the benchmark for digital jukeboxes in the UK after its launch in

2007, and Sound Leisure is keen to cascade some of the advancements achieved
through the VHub development to this highly popular platform. The new software
release, which will also be available free of charge to all existing Milestones
customers, features an improved customer interface, increased functionality and
the skeleton required to support the firm’s contactless payment solution.
A further key area of development for Sound Leisure and Soundnet

throughout 2011 has been OpWeb, the online jukebox-management system.
Demonstrations of the OpWeb system will be provided by SoundNet throughout
the show.
The stand will also feature a selection of stunning CD nostalgia jukeboxes from

Sound Leisure’s Classic Jukebox division. The newly launched 1950s-styled
Rocket 88 retro jukebox will be on display alongside a beautiful 1015 and a hybrid
digital Nostalgia model.
Finally, the firm will have two novelty machines for kids, Ol’ McDonald and

Pillar Box, that have proved themselves in a wide variety of locations and are
evergreen favourites with young players.
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Funworld
Quanmax’s Funworld division

will use EAG to highlight
Photo Play Q1, a compilation of 16
challenging games including eight
multiplayer choices and an
innovative menu design.
Photo Play Q1 offers an

attractive mix of three fun games,
four card games and nine skill
games which motivate players to
top performance: Boogie Find,
Find It (with 350 new images),
Elements Square, Kniffler MP,
Mau-Mau, Newton 2, Paper Trash,
Penguin Attack, Persian
Diamonds, Pile-Up, Rommé for 2,
Rush Hour, Slotcar Race, Strategy,
Stronghold and Terra Cotta.
And in Elements Square, Find

It, Kniffler MP, Mau-Mau, Penguin
Attack, Pile-Up, Rommé for 2 and
Strategy, Photo Play Q1 provides
eight multiplayer games
encouraging the international
Photo Play community to play
challenges in real time against
players from all over the world.
All games on the new system

are optimised for the Photo Play
Masters. Enthused players,
exciting tournaments and long-
term player loyalty are the result.
They are all built in Adobe

Flash and developed for use with
the newest touchsceen
technology.
Photo Play Q1 is available

either on DVD or as online update
for the Photo Play Pro, Photo
Play Xtreme and Photo Play Plus.
“Fascinating, innovative and

legal, Photo Play Q1 presents the best entertainment of tomorrow, whereby operators can profit from euphoric players
successfully,” said Michael Jeske, CEO of Quanmax.

PWSales was formed in
January 2011 by former

QPS/Mazooma Games man
Paul Wilson. The plan was
originally for the company to
concentrate on the supply of
rebuilds, conversion kits, club
machines and used
equipment to single-site
operators, something it has
done successfully during 2011
and will continue in 2012.
However, some

manufacturers have decided
to take advantage of the
more selective portfolio and
more focused approach, and
put their faith in PWS for
distribution of certain
products.
The most notable of these

are SWD Leisure and
Blueprint Gaming. SWD had
one of the best games of 2011
with its single-player pusher
Push Yer Luck, and this year
PWS will be giving the
market its first look at Gold
Mine, a six-player wide-bed
rebuilt pusher which will be
available for Easter delivery
at a competitive price.
From Blueprint, PWS

will be showing Bar X
500, a five-game B3
compendium, which as the
name suggests contains a
couple of £500 jackpot
Electrocoin Bar X games and
which is already proving a big
hit in AGCs.

PW Sales

The ultimate in crane technology, TheWon, has a proven track record as
a fully automatic, self-adjusting crane processor. TheWon fits easily to

any existing crane and is as easy to set up as it is in operation. Guaranteed
to make your cranes more profitable, TheWon drastically reduces the man
hours required to maintain cranes.
TheWon improves gameplay and minimises customer complaints.

Adjustment is not necessary for changes in prize/toy. TheWon’s
sophisticated and computerised processor also enables automatic
adjustments to maintain payout settings. The simple-to-use hand
controller allows price-of-play adjustments as well as further benefits
including full metering and auditing functions for stock control.
TheWon is backed by a one-year warranty and 24/7 phone support.

Lotelle
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Since debuting its first Dr. Face unit in 1997, Digital Centre has gone on to
create such international photo booth hits as Dr. Fashion, Crazy Doctor, Pix-

Mix Factory, Photo-ID, Ping-Pong Kombat, Baby Boom, Instant Photo Souvenir,
New Generation Blue and Black.
This year, making the most of its 15th anniversary, the company is introducing

five new and versatile products. These successful photo booths include a wide
range of features, such as: gigantic photo strips, video confessions option, real
portable booths, new strip kiosk concept, customisable software, social
networking capabilities, and much more.
“The first unit was Dr. Face. It was a hit worldwide, and you can find several

units in operation still, in Dave & Busters and other places,” said Digital Centre’s
CEO Josep Tarres. “It was a product where you could put your face on a different
body, and it matched the skin colour of the player with the one from the character
at the picture.”

In addition to the firm’s unique software packages, another innovation was the
use of non-traditional cabinet designs. Often looking more like video games, the
cabinets not only boast a smaller footprint than traditional photo booth formats
but offer attention-getting designs. For instance, Digital Centre’s heart-shaped
Baby Boom, designed specifically to appeal to couples, offered a merged-photo
option that simulated what their offspring might look like.
“We have always innovated,” said Tarres. “But we always also wanted to bring

innovation to the operators at the right price, so they could make a good profit
and increase their business.”
More recently, the company rolled out its new Strip line of photo booths, which

include the Mega Strip, Fold ‘N’ Go, and Wall Strip. Each offers a unique design as
well as the ability to print giant 6x16-inch photos. “One difference between us and
the competition is the Mega Strip, where we print a giant strip of 6x16 inches,”
said Tarres. “All other competitors are printing 2x6-inch strips.”

The Strip features four impressive screens simulating a giant strip.
It employs touch technology and a high-definition camera for video

and voice recordings, as well as having Internet capabilities to send the
images to email accounts or social networks. “The size and design are
great for any location,” said Tarres. “It can fit into any fashionable
store, even a small jewellery shop or similar specialty store.”
The Wall Strip, meanwhile, has 12 screens simulating a video wall.

Essentially it is three Strip machines joined together, but with only one
camera. The machine in the centre takes the
images, and the addition of the extra machines
allows you to collage even more images. It’s
excellent for corporate events.
The Mega Strip is a top-of-the-line photo

booth printing one giant strip of 6x16 inches
with four individual shots. Rugged, reliable,
easy to maintain, and with HD picture quality,
it will generate a considerable amount of
revenue.
The Mega Strip, which is in a standard

photo booth format, measures 76 inches high
by 56 long by 34 deep. In addition to a full line
of software options, such as wigs and
hairstyles entered through a 22-inch
touchscreen, the unit also features an exterior
camera.
An upgraded version comes with four

monitors on the outside which make it fun for
customers to see themselves as they pass by
the booth. This feature also attracts them to

take their photos, which they can then send to Facebook or to their
email address to keep this memory forever.
Having a customer on the inside of the booth taking their photos

while at the same time on the outside of the booth another customer is
taking theirs makes this photo booth one of a kind.
The software is user-friendly and customisable, and has a large

variety of frames, fun backgrounds, and features that any customer will
enjoy. Its high-resolution camera and the size of the strip make this
photo booth ideal for a wide range of locations.
Finally, the Fold ‘N’ Go is a full-featured portable booth that folds to

a compact size. This is a genuinely portable photo booth that can be
carried in a couple of bags and is easy to set up.

New products

Digital Centre
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The U.S. Department of Justice recently decided that the 1961 federal
Wire Act only applies to sports-related gambling. This is huge news for

the potentially lucrative state-sanctioned online gaming industry. It could
pave the path for agreements between legal gaming states or internationally,
claims renowned gambling legal expert I. Nelson Rose.
He writes that this virtually eliminates federal anti-gambling statutes.

Multi-state lotteries have existed for years, and in any case federal law does
not consider poker a lottery. The only laws left are those that go after
organised crime, but that requires there be another legal violation.
With intra-state games like legalised poker, many other states may

eventually allow some form of online gaming to boost their revenues. That is
the main reason why gaming has enjoyed such expansion in the past 15 years.
The key question all operators should ask is: how will it affect us? Will

there be opportunities for us to participate in some way? Or will online
gaming prove to be a threat similar to home video games, which siphoned
off revenues from street and arcade operators after their introduction in the
mid-1980s?

AAMA, AMOA to hold Amusement Expo in March
The preliminary schedule for the 2012 Amusement Expo has been released.

The dates for this year’s convention, o-sponsored by the American
Amusement Machine Association (AAMA) and the Amusement & Music
Operators Association (AMOA), are 14-16 March. It will be held at the Las Vegas
Convention Center, and once again run alongside the National Bulk Vendors
Association (NBVA) Expo.
The Amusement Expo Education Committee will present six topics in the free

seminar programme: ATM 101, Gaming Update: What’s Ahead?, Operators
Roundtable on Current Issues and Trends, Self-Redemption: Tips and Tricks,
Securing Your Operation, and Social Networking That Works in Your Business.

The Foundations Entertainment University (FEU) will host a two-day/one-
evening educational event before the start of the expo, targeting entrepreneurs
who want to enter the location-based entertainment industry, companies with
plans for facilities, and owners/managers looking for growth, investment or
modernisation of their current operations. The discounted $399 price includes
two lunches and one dinner. Attendees will be eligible for a one-day reciprocal
exchange of exhibit floor badges between the Amusement Expo and the
International Pizza Expo, occurring at the same time. For more information
on the education programme and other activities, visit the Website at
www.amusementexpo.com.

According to the Chicago Tribune newspaper, Illinois state
officials recently awarded a six-year contract to Scientific

Games (SG) to administer the state’s video gaming central system
once the programme is up and running. The paper projected that
games will be installed in locations by the end of 2012 at the
latest.
The agreement could be worth more than $69m for the New

York-based company. At the end of the term, the contract could be
renewed for an additional four years.
The system will monitor every video gaming terminal operating

within Illinois, including those run by approved amusement
operators. The system will also be responsible for collecting
revenues from the machines. SG will then be required to distribute
the monies among the state, terminal owners and locations.

Attractions leaders invited to LA conference
The International Association of Amusement Parks and Attractions (IAAPA) Leadership Conference will take place in Los Angeles on 22-24 February. The

conference will focus on networking and offer practical learning at several Los Angeles amusement parks and attractions.
Registration is open and a discounted early-bird rate is available

until 27 January. For more information and to register, visit
www.iaapa.org.
Meanwhile, organisers say that the IAAPA Attractions Expo 2011

not only enjoyed good attendance figures, but also helped the Orlando
economy by an estimated $47.7m. Sales of space, buyer attendance,
participation in the education programme, and total registration all
increased from 2010.
The expo welcomed 15,300 executives and buyers – up 700 from

2010 – from 6975 international amusement parks, water parks, family
entertainment centres, zoos, aquariums, museums, science centres,
resorts and roadside attractions. The 123 educational events drew
8850 attendees.
New products and services were displayed by many of the 1106

exhibiting companies at the Orange County Convention Center
(pictured). Hailing from 32 countries, they utilised 477,474 net square
feet of space on the trade-show floor; the outdoor exhibit area
measured 49,074 net square feet, a ten-year high.
Plans are already underway for the IAAPA Attractions Expo 2012,

again at the Orange County Convention Center in Orlando, on 12-16
November.
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Recovery for U.S. restaurant business
The National Restaurant Association’s Restaurant Performance Index (RPI)

recently hit its highest ranking in five months. The monthly RPI is a
composite index of the U.S. restaurant industry, analysing its condition and
outlook. Its 100.6 level in November – the second above-100 ranking in three
months – was up 0.6 percent from October.
A figure of 100 means the sector has neither grown nor shrunk during the

period in question; over 100 indicates growth, and under 100 represents
contraction.
The index is based on numerous criteria, including traffic, sales, labour and

capital expenditure. All have improved, and restaurant operators are optimistic that
trend will continue into 2012. This offers great opportunities to amusement and
bulk vending operators for potential locations, or to enjoy an uptick in revenues for
those machines already on location in food outlets.
Founded in 1919, the National Restaurant Association represents 960,000

restaurant and food-service outlets and a workforce of nearly 13m employees in
the restaurant industry.
America’s malls are also evolving. The large chain retailers that have closed

stores are now often being replaced by small individual operators. Mall owners
seek to fill their empty storefronts with local retailers, often at reduced rates. Lesser rents and flexible leasing agreements mean owners may earn higher profits.
Traditionally, larger chain operations complying with franchise agreements or strict corporate policies have ignored amusement and vending operators. But smaller

shops may seek extra income from novelty amusements and bulk vending equipment. Skill cranes, traditional bulk racks, prize merchandisers and photo booths may be
relocated to these stores from their former spots on Main Street in many cities and towns.

One problem that has been facing operators for years is
the lack of quality, verifiable information about

advertised business opportunities. Long referred to as “biz
ops”, unregulated promises have financially ruined millions of
aspiring businesspeople.
In Washington, the Federal Trade Commission (FTC) has

revised its Business Opportunity Rule, with the new version
going into effect on 1 March 2012. The changes aim to ensure
that consumers have the necessary information to evaluate
work-at-home programmes or other business opportunities.
They simplify the disclosures that sellers of business
opportunities must offer prospective buyers, which helps
them evaluate the risks. The FTC promises the new rules will
also minimise the compliance burdens on organisations
offering business opportunities.
The latest regulations will assist merchandise and bulk

vending operators. Although new business categories and
equipment have flourished within the industry, unprincipled
promoters selling inferior equipment and making unrealistic
income predictions have long plagued it.
Sellers will have to disclose five key details in a one-page

document:
• More identity information, including their name,
business location and phone number.

• Supporting information for earnings claims, including
the number and percentage of people who achieved that
level.

• All legal actions alleging fraud or misrepresentation
taken against them, their affiliates or “key personnel”.

• Greater details about cancellation and refund policies.
• References’ names and contact information if they
participated within the prior three years.

Misrepresentations and omissions are illegal; and all
disclosures must be written in the same language as the sale.

The American Amusement Machine Association (AAMA) is paying close
attention to the Dollar Coin Alliance. The National Bulk Vendors Association

and other important industries using coin payments have joined forces to stop
Congress from discontinuing production of the high-denomination coins, and to
promote an increase in their circulation.
They are concerned because the two Massachusetts senators, Republican Scott

Brown and Democrat John Kerry, have authored and introduced the Currency
Efficiency Act of 2011. The pair aim to halt “massive over-production” of $1 coins
and to eliminate the costs of storing them.
Their proposed legislation responds to a House of Representatives bill,

championed by Republican David Schweikert of Arizona, called the Currency
Optimization, Innovation and National Savings Act (COINS). He estimates that
halting production of $1 bank notes, rather than the coins, would save $5bn over 30
years.
The dollar coin battles have been waged in the United States since 1978. The

amusement industry was a vocal member of the Coin Coalition movement, which
pushed to eliminate both the dollar bill and pennies – one-cent coins – from the
American currency system. One reason for suggesting abolition of the dollar bill was
that it would mean operators’ equipment no longer had to incorporate bill
validators. The penny, meanwhile, was opposed as an inefficient means of payment.
The U.S. remains the only advanced industrial nation with a low-denomination

bank note in mass circulation. All other developed countries have substituted coins
for their low-value bills, and coins in these countries have become the dominant
source of payment for small transactions, with massive circulation.
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Asian companies take seven
slots in global top-ten list
Asian companies dominate the latest list of the top 50 gambling firms by

market capitalisation, produced by Global Betting and Gaming Consultants
(GBGC).
The list, updated at the beginning of January, sees seven Asian companies in

the top ten. Although Las Vegas Sands of the U.S. is the world’s biggest gaming
firm by market cap, the second, third and fourth places are all taken by Asian
companies – Sands China, Wynn Macau, and Genting Singapore respectively.
SJM Holdings and Galaxy Entertainment, both of Macau, take the sixth and

seventh spots respectively, while Genting Malaysia is eighth and MGM China
Holdings is tenth.
Apart from Las Vegas Sands, the only non-Asian firms in the top ten are

Wynn Resorts, at number five, and International Game Technology (IGT), the sole
supplier, in ninth place.
Said Lorien Pilling, GBGC’s research director: “The inclusion of so many Asian-

based firms in the GBGC 50 Index simply reflects the fact that Asia has become
the largest gambling region in the world, overtaking Europe and North America.
Macau will post another set of record gaming revenues for 2011, while the
integrated resorts in Singapore have both been successful in their first full
calendar year of operations.”
GCGC predicts that by 2015, Asia’s casinos will account for 48 percent of the

global market, thanks to continuing growth in Macau and Singapore as well as
new operations in the Philippines and Vietnam. The possible development of
casino resorts in Japan could also help push up Asia’s market share.
A recent forecast by PricewaterhouseCoopers broadly concurred with GBGC’s

outlook, although it suggested that Asia would have a slightly lower market share
of 43 percent in 2015, up from about 30 percent today.
And Asia’s casino companies are not just big, they are also among the best at

delivering value to shareholders, the GBGC research suggests. Galaxy
Entertainment’s share price rose by 53 percent over the last year, while stock in
two other Macau operators, Kingston Financial and Melco Crown, rose 51 and 45
percent respectively.
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Quixant opens new location
in Jhonghe City, Taiwan
Quixant, the maker of computing platforms for slot machines, has moved its

Taiwan operations to a new location more than three times the size of its
previous facility.
Said managing director Nick Jarmany: “We are very pleased that our

continuing rapid rate of growth enables us to accelerate our investment in new
facilities and personnel in Taiwan.”
Added Ken Lin, sales director of AMD’s embedded solutions division, who

joined Jarmany for the official opening of the new site: “Quixant is a valued AMD
customer which has led the way in producing products that deliver the benefits of
the AMD Fusion family of APUs and GPU technology to gaming manufacturers.”
The new facility is in the Far Eastern Century Park in Jhonghe City. Quixant’s

previous location in Taiwan will now be used for storage and testing.

Gaming and leisure pros
heading to Guangzhou
Early March sees the Chinese city of Guangzhou host two gaming andamusement trade fairs.
At the Panyu Startoon E-Game Expo (SEM), running 5-7 March, organisers

promise a range of “China-manufactured innovations and products including
amusement machines, amusement games, theme park facilities, and fitness
equipment”.
Exhibitors and visitors will include manufacturers, distributors and operators.
At the China Guangzhou International Game & Amusement Exhibition (CIAE)

on 9-11 March, meanwhile, the 100,000-square-meter floor is expected to host
repeat visits from nearly oll of the 260 Asian exhibitors who attended 2011’s
edition of the event, including Sega, Namco, Taito, Zone Laser Group, Coin Tech,
IGS, Astro, Universal Space, Wahlap, Sealy, Mecpower, Macrown, Game Plus,
Golden Horse, Golden Dragon, G-Look, and Zhen Hui.
The province of Guangdong, of which Guangzhou is the capital, is a major

location for production and distribution of gaming machines. Ninety percent of
the nation’s gaming devices, and 60 percent of its amusement machines, are
made in the city of Zhongshan, while the Panyu district of Guangzhou itself is
home to more than 2000 suppliers of gaming products.
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DENMARK
The Danish government has issued a gambling licence to
Gauselmann Group’s Cashpoint subsidiary, permitting it to offer

sports wagering in betting shops, via betting terminals, and online, as well as
Internet poker and other games.
“Denmark – like Schleswig-Holstein in Germany – has set an example of what

a modern and legally compliant gambling system should look like. Apart from
lotto, which is still operated by the state, all other forms have been liberalised or,
as far as Internet gambling is concerned, regulated for the first time, and thus
taken out of the realm of illegality,” said chairman Paul Gauselmann.
“The Danes now have access to a legal, differentiated gambling system that

also ensures the best possible player protection,” he added. “Schleswig-Holstein
has already recognised the correctness of the Danish method and has adopted
many regulations into their own gambling contract. As of yet, the other German
states have not been so insightful.”

EUROPE
At the Court of Justice of the European Union (CJEU), advocate
general Paolo Mengozzi has issued an opinion that there is no

copyright in football fixture lists. The English and Scottish football leagues, along
with Football DataCo, had attempted to assert intellectual property rights in the
lists of games. But Mengozzi said there was no creativity involved in compiling a
database of match fixtures and that the information did “not acquire any
additional significance by being entered in the database itself”.
The CJEU is not bound to follow the advocate general’s opinion when it rules

on the matter later this year, but is likely to do so. It has in the past thwarted
attempts to assert database rights, similar to copyright, in football fixtures lists
and horse racing “runners and riders” lists.
Said Clive Hawkswood, chief executive of the Remote Gambling Association:

“Sporting bodies have attempted several times to use intellectual property rights
arguments and the EU Database Directive to extract significant funds from media
and betting organisations. We hope that this opinion and the final CJEU ruling in
this case discourages them from doing so again. Substantial revenues already
flow from the betting industry to professional sports, for instance through
sponsorship and joint ventures, and those kinds of truly commercial relationships
provide the best way ahead for the two sectors to co-operate together for their
mutual benefit.”

FIJI
Fijian authorities have granted operator One Hundred Sands the
nation’s first-ever casino licence. It will develop a $290m resort

on Denaru Island, creating 800 jobs.
“It is important with all new investment projects – both internal and

international – that we protect the rights and interests of Fijians, and provide for
the prosperity of our nation,” said prime minister Frank Bainimarama, adding that
the project “provides a malleable fusion between the Western ideals of casino
gaming with the strong cultural virtues of tribal and community life.”
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Is it legal?
Every month Euroslot updates you on
the latest news affecting gaming policy
and regulation around the world
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GREECE
The tender process for operation of the Greek state lotteries has
entered its second phase, with the Hellenic Republic Asset

Development Fund approving three candidates to go forward: Austria’s
Osterreichische Lotterien Gesellschaft; a consortium of Sisal, Damco Energy and
Damlot; and a consortium of OPAP Investment, Lottomatica Giochi e
Partecipazioni, Intralot Lotteries, and Scientific Games Global Gaming.
During this second phase, the candidates will be required to submit binding

financial proposals.

ISLE OF MAN
Authorities on the Isle of Man have begun a consultation process
as they consider amending gaming regulations to allow live

tournaments. The Department of Economic Development said they would bring
economic benefits for sectors including hotels and civil aviation, by increasing the
number of visitors to the island.

JAPAN
Japan may allow slot machines and table games in resorts and
hotels. The move to ease tight controls on gambling is seen as a

reaction to the success of nearby Singapore and Macau in attracting gamers. A
study by Osaka University has predicted that a Japanese land-based gaming
sector could be worth up to $44bn.

PERU
Revenue from gambling tax will increase to $112m this year and
to $150m next year following the introduction of a new system,

known as SUCTR, connecting all slots to a data centre for monitoring by
regulators and tax authorities. There are believed to be more than 70,000 slots
in Peru, in around a dozen casinos and 700 slot halls.

SPAIN
Most major online operators are likely to apply for licences to
offer their services in Spain, according to a new study from

MECN. Said Martin Oelbermann, director of MECN and co-author of the study:
“Many operators lost a significant amount of money in the liberalised French
market – therefore, operators became more sceptical. They now analyse the
financial effects of the tax rates and other key regulations, such as identification
processes, even more closely. But the Spanish model seems to convince them
and brings back a lot of optimism to the industry.”
The Spanish online market, worth around ¤465m last year, is expected to

grow to ¤680m by 2015, largely driven by poker and sports betting.

SWEDEN
Jensigame is to appeal to the Court of Justice of the European
Union after Sweden’s supreme court ruled against it in a case

concerning its Internet Lottery Terminal.
The Czech-headquartered company contends that it, rather than the

management of individual venues, should be seen as the operator of the
games offered by the device, and that the terminal should simply be regarded
as a means of Internet access that does not require licensing as a gaming
machine.
Said founder Jens Göransson: “Traditionally gaming has been regulated on a

country, even state level. The Internet changed this. Politicians still at times do
not wish to come to terms with this. It is our duty to inform politicians of the
market as it is today. At times we have to fight our case in law courts. We have a
very successful track record of this.”
Jensigame had won 32 cases in other Swedish courts before its defeat in the

supreme court.

UK
The British government is setting up a special intelligence unit to
monitor suspicious betting activity related to the London

Olympics. It will involve the Gambling Commission, the Olympics organisers, and
possibly the police.
Separately, the bookmaker Betfred has proposed to the Office of Fair Trading

(OFT) that it could divest 25 betting shops in as many different areas to resolve
competition concerns raised by its acquisition of the Tote. The OFT had warned
that the takeover would lead to a “significant reduction in choice and competition
for customers who choose to place bets at betting shops in certain towns and
cities across the UK”.
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GERMANY

The story of Germany’s amusements industry over the last half-
decade is the resurgence of the AWP.

The number of installed AWPs declined between 1995 and
2005 from 245,000 to 183,000. But a new gaming ordinance
then came into effect, prohibiting the so-called fun games that
paid out tokens and which it was feared could be used for illegal
gambling.

About 80,000 of these had to be removed, freeing up space
for more AWPs. This greatly revitalised the AWP market and by
the end of 2010 their number was back up to 235,750.

Growth has largely been in amusement arcades, with the
number of AWPs in bars and restaurants remaining static,
although new locations including airports, railway stations, and
roadside service areas form a growing if still small market, to

some extent compensating for the sluggishness of the
bar/restaurant sector.

Each arcade can have up to 12 AWPs, provided there is at least
12 square metres of space per machine. In restaurants and bars,
three are permitted. These maximum allowances were increased
slightly in the gaming ordinance that came into effect in 2006.

On average, arcades have 11 machines. The trend in arcades is
toward larger premises, often as part of compexes that include
bars, cafes, cinemas and the like. This has helped them gain
public acceptance, sometimes at the expense of smaller venues.

The number of different AWP games has grown rapidly in
recent years, and this has helped to open up new markets such as
female consumers – who constituted 19.9 percent of AWP players
in 2010, against 10.3 percent in 2007.

Leasing of both hardware and software are becoming more
common.

Market size
Amusements manufacturers, distributors and operators
together reached a turnover of ¤5.14bn in 2010, up by 5.8 percent
on the previous year. The manufacturers fared particularly well
with 7.5 percent year-on-year growth, thanks in part to legal
requirements for the conversion of AWPs to conform with a new
technical directive. These conversions alone cost operators around
¤20m.

Yet operators still took the lion’s share of revenue, of course.
Manufacturers accounted for ¤570m and distributors for ¤520m,
while operators brought in ¤4.05bn from consumers’ pockets.
The vast bulk of that – ¤3.94bn – was derived from AWPs, with
¤60m coming from amusements without prizes and sport-games
machines, as well as a further ¤50m from Internet terminals.

Population 81.5m
Under 15 10.9m
Aged 15-64 53.8m
Urban population 74 percent
Major cities Berlin (3.4m), Hamburg (1.8m), Munich
(1.3m), Cologne (1m)
GDP per capita $35,700
Business climate Europe’s largest economy returned to
growth in 2010 after sharp contraction in 2009. There is
a large base of affluent consumers and a skilled
workforce. Unemployment remains an issue, especially in
the former East Germany.
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Non-prize games
In 2010, there were an estimated 38,200 amusement machines
without prizes, comprising 22,000 Internet terminals; 10,300
video games; 3650 miscellaneous products such as touchscreen
machines and jukeboxes; and 2250 pinball machines. There were
also 22,300 sport-games machines, a category covering billiards,
darts, table soccer, air hockey and the like.

Taxation
Taxes vary across the country but can be as high as 25 percent of
gross revenue.

Casinos
Casinos have lost share of the overall gaming market because of
admission controls. There are both land-based and cruise-ship
casinos. The land-based part of the sector comprises around 55
venues, with the biggest concentration in Hamburg. Casinos
typically have 80-150 slots as well as table games.

Regulatory developments
German authorities are reported to be considering new
restrictions on AWPs, including a reduction in maximum prizes.
Also on the table are compulsory closing times for gaming

arcades, an advertising ban, and the right for individual states to
limit the number of operating licences and enforce minimum
distances between venues. The federal government is also
contemplating a reduction in the maximum permitted number of
machines in each pub or bar, from three to two.

The European Court of Justice (ECJ) ruled that the state
monopoly on sports betting in Germany was illegal because the
same rules did not apply to casinos and slot machines.

The ECJ also released its judgment in a case concerning
gaming-hall operator Leo-Libera and the application of VAT on
gaming machines in Germany. It said that German laws were in
compliance with EU legislation allowing member states broad
rights to determine the conditions and limitations of exemptions
for VAT on certain forms of gambling. Leo-Libera had argued that
its gaming machines should not be subject to VAT. Arcades fall
within the category that the relevant law describes as “other
forms of gaming”, Leo-Libera said, and are therefore exempt.

But the ECJ said that the gaming machines in question are not
in competition with other types of gaming that come into the
“other forms” category and enjoy VAT relief.
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Music can be stirring, inspirational, create an
emotional response from nothing –or it can

drive a customer to the exit door without them
necessarily realising on a conscious level why. If it’s
used well, it can ensure that a leisure venue or shop
attracts exactly the demographic it seeks, and
equally importantly, keeps them there. You only
have to visit a retailer like Topshop to see how
effective music can be at cementing brand identity
and adding to the customer’s experience.
Immedia, a company specialising in music

strategy and implementation, is at the forefront of
creating the right experience for your customer. CEO
Bruno Brookes, a former Radio 1 DJ, explains: “It’s
all about experience. The consumer now, wherever
they go, they’re looking for experience. If you have
five fashion stores in a row and one of them has an
experience that is five times better than the others,
and that experience fits my profile, I would rather be
in that environment than in the ones that don’t fit
that. It’s about feeling comfortable and that you are

part of the brand, the retailer or venue, and what
they offer.
“There are many ways to do this. Stacking

shelves and box-shifting has long gone as a retail
concept, and there are plenty of examples on the

high street. Apple and many others have proved
that point.”
How, then, does music contribute to this creation

of an experience? The key differences between the
jukebox and streamed solution are simple: the
jukebox takes money, while a streamed, tailored
solution allows you to market your brand to every
site visitor. There are good reasons to explore the
potential of both, depending on what you want to
deliver to your customers – but surprisingly,
streamed music as well as a jukebox can actually
help increase revenue.
A bowling alley, for example, might struggle to

deliver a solution that pleases all the members of its
core customer base – families. But there are still
ways to deliver a music message, says Brookes: “We
have to understand what it is that you as a business
are trying to achieve; whether you’re looking to
create the sound of a bowling alley or whether you’re
looking to try and create something experiential for
each player in that bowling alley environment.

Each time you play a
track the jukebox
analyses what you’re
playing so suggestions
for other artists you
might like can be given

Most played = most sold?
Now that the jukebox is firmly rooted in

the digital age and a single machine can
have a library far in excess of 30,000 songs,
it’s interesting to see the pattern of play over
the course of a year – do the most-played
songs on jukeboxes equal the singles and
albums that top the charts, or do library
tracks of much-loved classics with broader
demographic appeal, for example The Beatles,
win out?
A bit of both is the answer. It’s worth

bearing in mind that the figures we’re relying
on, compiled by Soundnet, come from a broad
cross-section of venues.
The world’s biggest-selling artist for 2011,

Adele, tops the list for the most-played
jukebox track, with Someone Like You; chart
stalwart Rihanna was the most-played artist,
though she only has two entries in the most-
played tracks list compared to Adele’s three.
Presumably, library tracks come into play for

Rihanna, with the monster-selling Umbrella
among her best-known hits.

AC/DC came out on top of the most-played
rock artists, with their top track being
Thunderstruck. Considering the band’s back
catalogue includes the second biggest-selling
album in recording history, Back in Black, and
that Thunderstruck is neither on that album
(it features on 1990’s The Razor’s Edge) nor
AC/DC’s biggest-selling single in the UK, one
has to wonder how songs rise up these
charts.
The Beatles’ Hey Jude was the most-played

heritage track, while bizarrely the most-
played Elvis song was In the Ghetto. While the
bulk of the top 20 most-played artists are
contemporary, The Beatles, Oasis, Queen and
AC/DC are also well-placed. The highest-
placed catalogue title (if there is such a thing
in the age of digital downloads) in the most-
played chart is Tracy Chapman’s Fast Car at
number 17, boosted by the song being covered
on a primetime TV talent show.

HEAR HEAR
As well as generating revenue, music can make or break a venue’s atmosphere.

So should you opt for a jukebox, or a streamed music service?
Jon Bruford investigates
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“For a bowling alley, it depends what experience
you want your customers to have. To bowl, obviously,
maybe to eat something, drink something, hang out
with some friends, see some digital screen content,
music and other elements you can add in – it
depends how far you want to go. Some businesses
don’t think it’s that important to offer a sophisticated
sound experience, but we might recommend
otherwise.
“With Wi-Fi and other network communication

offers available, there are a number of ways you can
select different channels. A bowling alley could
provide headphones for customers that can play Wi-
Fi radio so they can select channels and listen to their
favourite music, which includes promotions for that
bowling alley while they play.”

21st century jukebox
In defence of jukeboxes, however, they have come a
long way in recent years, with advances including
Inspired’s networked jukebox and the latest leap
forward, Sound Leisure’s VenueHub.
That firm’s Christopher Black explains what you

get with the modern jukebox: “You get a lot more
than when people think of CD-based machines;
basically it’s a PC with a touchscreen and a coin
mechanism. As a manufacturer or as an end user,
you can decide what you want to do with that PC the
same way as you can in any other walk of life.
“The modern machine can be as simple as a

machine that hangs on the wall, someone puts a coin
in and it plays music. But at the other end of the
scale you’ve got machines like our new VHub
[VenueHub] that has every chart track from the
1940s to the present day, and can have the top ten
videos on from 1978 to the present day; we’ve just
done a tie-up with LastFM as well, which takes the

functionality of the jukebox to whole new places. It’s
a huge music social networking site, where you sign
up at home or on your iPhone or whatever you want
to listen to music on, and you can stream this service
in.
“Each time you play a track it notes the track and

‘scrobbles’ it, the term for analysing what you’re
playing so suggestions for other artists you might
like can be given. When you go into the bar or
wherever the jukebox is, you can have all the music
you like at home there because you can enter your
password and use it as an extension of your LastFM
identity.

“And because the jukebox is also scrobbling, it
then forms a ‘radio station’ so you can make friends
with that pub, and you can hear the type of music
they play at the bar in your own home. It’s a real
social networking step for LastFM as well. This is the
first time it’s ever been put on a commercial jukebox;
it’s the first stage of what we’re doing but it opens
up lots of doors for us. We’ve been working on it for
two years now, we’re very excited about launching it.”
The company also recently said that the VHub was

breaking cash box records over the holiday period,

with a number of locations taking more than £475 a
week; this suggests that the integration of social
networking is being embraced by users, in a big way.
It’s this leap forward that is allowing the jukebox to

compete with foreground music systems (music that
is intended to be actively listened to, as opposed to
background music), alongside greater functionality
for the venue as well as the customer. Black adds:
“Over the last few years, a lot of modern bars have
been putting foreground music in over jukeboxes,
because there’s a myth that a foreground music
system can do what a jukebox can’t. To be fair, both
systems are basically a PC, touchscreen and video
screen. But jukeboxes now offer a lot more
interactivity; we can profile the music in a similar way
to a foreground music system, so we can decide at
certain times of day what music is suitable, and we
can remove unsuitable tracks. The other thing we
offer is, each time someone puts money into the
machine, they are unlikely to leave the site until their
song has been played, so they stay longer.
“We’ve done tests with customers where

jukeboxes have been put into lively bars, but we’ve
put them in on free play. What’s been happening is,
the bar is taking more money than they did
previously because customers are coming in and
putting music on, and waiting to listen to their songs.
It’s a kind of ownership from the customer, rather
than having a quick drink and moving on.”
Adding revenue generation to the welcoming feel

that the right music gives a venue might just prove
irresistible. Immedia’s Bruno Brookes concludes: “It’s
not dissimilar from my last career – it’s all about
understanding your audience. In order to be able to
build audiences on national radio stations like Radio 1,
you have to understand what your audience wants
and try to exceed their expectations.”

A bowling alley could
provide headphones for

customers that
can play Wi-Fi radio
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Considering we are all aware of our own emotionalresponse to music in our environment, it’s surprising
how little attention is paid to it in a retail or leisure venue.
It’s not unusual for music choices to be left to on-shift
staff, so a relatively sedate venue could be plagued by
bangin’ dance tunes, the latest techno or garage, or worse.
And consumers are aware of it, as an Immedia-funded
study discovered.
Of more than 1000 shoppers surveyed, 73 percent

notice in-store music, and 40 percent of that figure will
stay longer in the shop if they like the music. The same
proportion, 40 percent, will leave if they don’t like it.
The survey results also show that 49 percent of

shoppers have stayed longer in shops because of the
music, compared to 45 percent that have not. And an
incredible half of shoppers surveyed – excluding “don’t
knows” – have walked out of a shop because they didn’t
like the music or because it was annoying.
Said Immedia CEO Bruno Brookes (pictured): “Brands

currently spend upwards of £25bn on visual point-of-sale
material. However, while the retail, hospitality and FMCG
industries take great care in thinking about what
customers see, nowhere near the same investment goes
into optimising what they hear.
“In fact, audio is the single most effective way to

capture the attention and imagination of people who are on the move inside your store.”
Added the company’s scientific advisor Vicky Williamson: “Music has a dual layer of general and specific psychological effects, whether we notice its presence

or not.
In general terms, music can profoundly affect our mood, emotions and energy levels. Studies have shown that we naturally exploit these effects everyday by

using music to optimise our state of mind. This new survey demonstrates how similarly important ‘background music’ is to our experiences. Music is no less
powerful just because it is chosen by someone else.”

Run for the hills
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How did you first get involved with the amusements industry?
Having been made redundant, I noticed a job vacancy in The Sunday Times for a
retail and banking specialist sales role with a manufacturer and supplier of cash
handling equipment, Cummins-Allison. Given my sales background and
experience with the banking industry, I applied.
After several weeks I received a letter informing me that I had not been

successful as the position had been filled from within the company, but that they
had created a sales executive role looking after the southwest of England – and
asking if I would be interested.
I accepted the job and found out that not only does Cummins supply the retail

and banking industries, but it is also the leading supplier of cash counting
equipment to the amusement industry.

Why? What attracted you to this sector?
So it was by accident that I found myself in the amusement industry...

Do you think it has changed much since then?
When I joined Cummins, the majority of turnover came from sales and service to
the amusement sector and we exhibited at all of the leisure and gaming-related
shows that took place nationwide throughout the year at that time.
ATEI kicked off the year at Earls Court every January, followed by Leisure

Industry Week, Amuse in Blackpool and Leisure Preview. We also attended
various other smaller exhibitions and open days. Business was brisk and the
amusement sector in the UK was buoyant.
Various factors have contributed to the changes that have taken place since

then, the most significant being the technological advances that have been made
in the development of high-spec Internet-based home gaming, together with the
smoking ban, ceaseless legislation and an imbalance in the way that arcades and
AGCs have been treated over betting shops. These factors and the current
economic climate mean that business is not quite as brisk as it was.

What are the biggest positive factors for the sector right now – the
drivers of growth and development?
In this Olympic year and with the current crisis in Europe, the British holiday
resorts could well experience a revival as they become the more attractive holiday
destination, with more Brits choosing to holiday at home and visit our arcades.

And what are the negative ones – the obstacles to growth?
Gaming can take place anywhere and the technological advancement in home
gaming in contrast to the development that is taking place within the amusement
sector is leaving arcades with the dilemma of finding the next best thing to entice
gamers out of their homes and back into the arcades.

Looking at your whole career, what do you reckon was your smartest
move (large or small)?
Taking part in the inter-bank darts competition while working at Barclays, as that
was where I met my wife.

And your dumbest one?
In hindsight, accepting the role of sales manager at Falconcraft. It shortly went
into liquidation, before I had even received my first pay cheque!

Where do you hope you’ll be, professionally, in ten years’ time?
I relish the prospect of further promotion and would like to see myself in a
management role working for a large secure company encouraging others to fulfil
their potential in an ever-changing and exciting industry.

And finally – if you’d never embarked on this career, what other line(s) of
work would you have liked to pursue?
Either a stockbroker or an investment banker…though with the benefit of
hindsight, I now realise that wouldn’t have been the smartest move.
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Curriculum vitae

Born:
10 September 1968

Education:
St. Edward’s C of E Comprehensive, Romford

Career:
1985-93 Barclays Bank

1993-2001 Jessgrove – sales executive selling inner garment linings and
trimmings within London and the south of England

2001-present Cummins-Allison
Spent more than five years as a sales executive covering patches in the south of
England and Ireland.
In January 2007, added the role of national account manager for casinos.

From January 2012, sales executive for the southeast of England, national account
manager for casinos, and accounts manager for Ireland.

Entering the bank darts competition was a
life-changing decision; starting work for a
company about to go bust wasn’t so smart.
Paul Clay of Cummins-Allison recounts his
highs and lows

Q&A: Paul Clay
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